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SA3BIKOBBIE 0COOEHHOCTH pelpe3eHTAIINH CTEePeoTHIIa
BHelIHe! KpacoTbl B muckypce CMU:
TeHIEePHBIN IMOIXOI

(Peuensuposana)

AHnnomayus:

BrepBhle mpeInpuHUMAETCA MHOIBITKA HCCJAeNOBaHUA A3BIKOBBIX 0COOEHHOCTEe
(OYHKIIMOHUPOBAHUSA CTEPEOTUIINSUPOBAHHOTO IIPEICTABJICHNS O BHEIIIHEH KpacoTe B
nuckypce CMU ¢ yueToM reHIepHOT0 IMTOAX01a. BhISIBJI€HBI U OIIMCAHLI CTEPEOTUIIHEIE
IpeaCcTaBJIeHN O BHEIITHEM KpacoTe MY K UNHBI M JKeHIITUHLI BaHTJINNCKON JUHTBOKYJIb-
Type. MaTepuajaoM mccaeIOBAHUA IOCTYKUIU TEKCTHI TeHIePHO-OPUEeHTUPOBAHHBIX
AHTJIOA3LIYHBIX MHTEpHET-KypHAIOB. Mcoob30BaHe METOIOB CIIJIOIIHOM BEIOOPKU
U KJaccu(pUKaAINU TeHIePHO-MapKUPOBAHHON JeKCUKU U MeTOn AeMHUIIMOHHOTO
aHaJIM3a MO3BOJUIN HPUNTH K BRIBOAY, uTo mox Bauanuem CMMU dopmMupyioTcs Ho-
BBI€ TeHJIePHbBIe CTePEOTUIIBI KPacoThl. TeopeTuuecKkasa 1 MpakTUYeCcKasa 3HAUUMOCTD
3aKJII0UYaeTCA B BO3MOKHOCTU IIPUMEHEHUs Pe3yJbTaTOB MCCJEJOBAHUS IIPU CO3Ma-
HUU KYPCOB JIEeKITNI IO TeHIePHOM JUHTBUCTUKE, a TaKKe IIPU COCTABJICHUH CJIOBapei
JUHTBOKYJIbTYPHBIX KOHIIETITOB.
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Linguistic features of the representation of the of
external beauty stereotype in the media discourse:
gender approach

Abstract:

An attempt is made to study the linguistic features of the functioning of the
stereotyped view of external beauty in the media discourse, taking into account
the gender approach. The work reveals and describes stereotypical ideas about the
external beauty of a man and a woman in English linguistic culture. The material
of the study includes the texts of gender-oriented English Internet magazines. The
study used the methods of continuous sampling and classification of gender-marked
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vocabulary and the method of definition analysis. The conclusion is drawn that,
under the influence of the media, new gender stereotypes of beauty are forming. The
theoretical and practical significance lies in the possibility of applying the results of
the study in creating courses of lectures on gender linguistics, as well as in drawing
up dictionaries of linguocultural concepts in English.
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Ilox reHAEPHBIM CTEPEOTUIIOM IIO-
HUMAIOTCS «C()OPMUPOBABIINECA B
KYyJbType O000OIIeHHbIE IIpefCcTaBJIe-
Husa (yOeKIeHUs) O TOM, KaK JeiiCTBU-
TeJILHO BeAyT ce0da MY KUMHBI U KeH-
muHbly [1]. T'eHAepHBIE CTEPEOTHUIIBI
IIPEJICTaBJAIOT COOOM CcXeMaTuUYHbIE,
VIPOIIIeHHBIE 00pashbl MYKUUH U JKeH-
IIIUH, KOTOPhIE PACIIPOCTPAHAIOTCSA HA
BCEX IIPeACTaBUTEJEH AAHHOTO 0O0IIe-
CTBa, BHE B3aBUCUMOCTH OT JIMUYHBIX
ocobennocreii. CrepeoTHNBI UMEIOT
CBOMCTBO MEHATHCA C TEUEHUEM Bpe-
MeHU, YTO CBSABAHO C U3MEHEeHUIMH,
«KOTOPBIE IPOUBOIILIN B XapaKTepe Co-
BPEMEHHON KYJIbTYPhI U HAOIIOIAI0TCS
B COBPEMEHHOM SI3BIKE B T€X CUMBOJIU-
YyecKuX o0pasax, KOTOpbIe IPOeIupy-
IOTCA B HEM Uepes3 CPeACcTBa MacCOBOM
uHpopmaruu. CoBpeMeHHas S3BIKO-
BadA cpejna Bce OOJIbIIIe IOPHIBAET C TPa-
IUITMOHHBIMU ()OPMaMM B IIPOIILJIOM U
mpuobpeTaeT paHee He CBOMCTBEHHBIE
et uepTrl» [2: 2] .

IIpakTnueckuM MaTepuaioM WuC-
CJIeIOBAHUSA TIOCTY KUY Ky PHAJbBHBIE
TEKCThI Ha aHTJINICKOM SI3BIKE, M3BJIE-
YeHHBIE METOIOM CILJIOIITHON BLIOOPDK M 3
Nurepuer-:xypHasoB “Cosmopolitan”
(https://www.cosmopolitan.com/),

“Vogue” (https://www.vogue.com/),
“Elle” (https://www.elle.com/),
“Allure” (https://www.allure.com/),

“TeenVogue” (https://www.teenvogue.
com/), “Glamour” (https:/www.
glamourmagazine.co.uk/) “Maxim”
(https://www.maxim.com/), “Esquire”
(https://www.esquire.com/).

I maHHOro MCCJIeOBaAHUS Tpe-
CTaBJISETCA KJIIOUEBOM MBICIL JIK.
Jlako(dda [3] o Tom, uTO commaIbHBIE
CTEPeOoTHUIIbI 0C000 AKTUBHO MCIOJIb3Y-
oTca B pexkjgame u CMU, u, coorBert-
ctBernHo, CMUW wurpaioT BaKHEHUIITYIO

PoJb B (h)OPMUPOBAHUY U TPAHCIIAIIN
TeHJePHBIX CTEePEOTHUIIOB.

l'eHgepHBLII CTEPEOTHUII KPAaCOTHI
B MAacCOBOM CO3HAHHHN (POpMUPYeTCs
nox Bausgauem CMU. Crapbie crepeo-
THUIIBI O KPacoTe MY KUUH 1 KEeHIITUH
nepecMaTpuBaioTca U (HOPMUPYIOTCS
HOBbIe. MeHsAeTCA caMoO coep:KaHue
cTepeoTHa KpacoTel. B guckypce
CMU maHU(DECTUPYIOTCS CTEPEOTUIIN-
3UPOBAHHBIE IIPEICTABJIEHUA O BHEIII-
Hell KpacoTe MYKUYMHBI U JKeHIIUHEL.
Kpacora B :KypHaJIbHBIX TEKCTax pac-
cMaTpuBaeTcsd KaK  00s3aTeIbHBIN
aTpuOyT ‘KeHITNHBI. B mpeacraBieHnn
JKEeHCKOU KPacoTEI IeJIaeTCs aKIeHT Ha
«BHEIIIHNEe NAaHHbIE JKEHIIIMHLI: MOJIO-
JIOCTh, IIPUBJIEKATEJIBHOCTb, KPaCOTy
u ceKcyasibHOCTh» [4: 189]. Ilox keH-
CKUM TeHJEePHBLIM CTE€PEOTHUIIOM MBI
TIOHNMAEM CTEPEOTUI, COOTBETCTBYIO-
Ui KaTeropuu «peMUHUHHOCTD», OT-
paskamoIuil TpaJuINOHHBIE KEeHCKUe
KauecTBa, M, COOTBETCTBEHHO, IIOJ
MYKCKHUM TeHIEPHBIM CTEePEeOTHIIOM
IOHIMAEM CTEePEOTHUII, COOTBETCTBY-
OIMUNA ITOHATUIO «MaCKYJIHUHHOCTDY,
OIIMPAIOIINICS Ha IPUHATHIE B 00IIe-
CTBE MYJKCKHE XapaKTEePUCTUKU.

B xome mcciemoBaHUsA BBISABJIEHBI
JIEKCUYeCKIe eITNHUIIBI, PeIIPe3eHTYIO-
1I[¥e TeHIepPHbIe CTEPEOTUIIBI KPaCOTHI,
KOTOpPBIE MBI Pa3Ie NI Ha JBEe I'PYIIIIEI.
JlekceMbl, OIMCHLIBAIOIIHME KEHCKYIO
Kpacory: bombshell, allure, brilliance,
charm, elegance, grace, attractiveness,
splendor, radiance, prettiness, goddess,
stunner, doll, darling, icon, hottie,
seduction, loveliness, pulchritude,
looker, babes, belle, allure, glowing,
charm, attract, dolled up, shimmer,
enhance, smarten up, dazzle, adorn,
alluring, flawless, charming, gorgeous,
amazing, charmed, captivating,
elegant, glamorous, graceful, look fab,
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fabulous, adorable, attractive, sweet,
hot, iconic, pretty, cute, jaw-dropping,
desirable,magical,nice,radiant,lovely,
regal, perfect, stunning, doll-faced,
darling, excellent, ravishing, splendid,
handsome, beautifying, foxy, sexy,
stylish, angelic, bootylicious, seductive,
pulchritudinous, resplendent, superb,
captivating, charismatic, winsome,
magnetic, fetching, divine, look divine,
delightful, buxom, beguiling, natural-
looking, charmingly.

JlekceMBbl, OIIMCBIBAIOINIE MYK-
CKYI0 KPacoTy, OTYAaCTH COBIIAJAIOT C
«KEHCKUMU», HO HEKOTOPbIE JIEKCEeMBbI
SABJIAIOTCS TEHAEPHO MapKHPOBAaHHBI-
MU ¥ UCIIOJIB3YIOTCS TOJBKO JIJIsI OIIMCA-
Husa mysxkurH. Haopuwmep: heartthrob,
enchanting, winsome, babelicious.

dopmMupyemMble 1 TPaHCIUPYEMbIE
nox BiausgHueM CMMU rempepHble cTe-
PEOTHUIIBI JKEHCKOU M MYKCKOM Kpaco-
TBHI CTAHOBATCA HEOT'HEMJIEMOM YACTHIO
COBPEMEHHOT0 00II[eCTBa, HEKUM Hjea-
JoM (CTaHZAPTOM), KOTOPBLIE THUPAMKIUI-
pyioTcsa B Mmaccel. Hampumep:

For  Romanian  photographer
Miheala Noroc, her project, The Atlas
of Beauty, is much more than just
taking photographs of women from
different parts of the world. In an essay
published by Bored Panda, the artist
says she wanted to show how what is
considered beautiful in mass-media
is just one narrow perspective. The
artist’s intention behind the powerful
portraits of women around the world
was to show how society promotes
beauty ideals that do not represent
the diverse ranges of women she’s
encounteredduringhertravels(https://
www.glamourmagazine.co.uk). How
1 Man’s Body Was Photoshopped to
Meet 19 Different «Ideal» Beauty
Standards Around the World (https://
www.cosmopolitan.com/).

CrepeoTunr BHENTHEN KPacoThbl Ma-
HU(deCTHuPyeTCcs uepes ONrcaHue oIpe-
JIeJIeHHBIX YacTeill Tejia. B mgmckypce
CMMU BepbanmsyeTcs CTEPEOTUN HIE-
aJIbHOM BHEITHOCTH, KOTOPhINT MMEHHO
yepe3 CMU TpaHCcIMpyeTCA B MaccoBOe
cosHanue. Hampumep:

From vinyl lips and doll lashes
to sky-high ponytails and woven

updos, spring beauty is all about
experimentation  (https://www.elle.
com/). Arbitrary beauty standards are
nothing new. From big bodies to big
boobs to big butts; cropped hair, teased
hair, extended hair; brows that are
threadlike or bushy—there’s always
been a frame to fit into...or not (https://
www.allure.com/).

Amanus  ucciegyemMbIX  JKyp-
HAJILHBIX TEKCTOB IIOKAas3aJj, UTO IIPU
OIMCAHUMN JKEHIMUH U MYKUYUH WUC-
MOJIb3YIOTCA Pa3Hble KPUTEPUU, IJIA
oIrpefieJIeHUA CTAaHAAPTOB KPaCoOThI.
Y KeHIUH OOJIBIIIOE BHUMAaHNE yIe-
JsileTcs KOHKPETHBIM dYacTAM TeJa.
Hanpuwmep:

Straight hair is not only beautiful,
it is professional (https://www.
cosmopolitan.com/), Get a nose job.
You’re not pretty enough (https://www.
cosmopolitan.com/), Science Has
Determined What the Most Attractive
Female Lips Look Like (https://www.
cosmopolitan.com/), From a dazzling
cateyetothefreshestredlip,theforecast
from Paris is ultra-bright (https://
www.elle.com/), I made it my mission
to help expand society’s definition of
“beautiful” beyond youthful-looking
and slender with clear skin. Steve Jobs
once said (https://www.cosmopolitan.
com/).

Jlekcuueckas perrpeseHTaI s
JKeHCKON (Urypbl peajusyercad ¢
IBYX TOYEK 3PeHUs: KeHCKUU CTaH-
IapT KpacoThbl 1 MY:KCKoii. JKeHCcKMiA
CTaHAAPT OTIMYAETCA YTOHUEHHOCTBIO
1 cTpoiiHocThio. Hampumep: women
think the most beautiful female body
would have the long, straight locks of
Kate Middleton, the facial features
of Cara Delevingne, the not-so-amble
bosom of Jennifer Aniston, Gwyneth
Paltrow’s rock-hard abs that she
probably achieved through coffee
enemas, Emma Watson’s slim hips,
and Elle Macpherson’s supermodel
legs. Not a bad combo (https://www.
maxim.com/).

My:xckoii cTaEZapT JKeHCKOI Kpa-
COTBHI TOXKe IIOPasyMeBaeT CTPOMHYIO
IEeBYIIKY, HO 0o0Jiee CeKCyaJbHYIO.
Hampuwmep: Kim K’s busty chesticles,



ISSN 2410-3489 ExcexeapmanvHolii peyen3upyemblil, pepepupyemviii Hayunblil sypran «Becmuux AI'Y». Boinyck 2 (237) 2019

Megan Fox’s face, the wavy, sexy hair
of Scardo, Michelle Keegan’s toned
tummy, Kelly Brook’s curvy hips, and
Rosie  Huntington-Whiteley’s long
stems (https:// www.maxim.com/).

CrepeoTun My:KCKOM KPACOThI SB-
JIsTeTCsA BOILJIOINEHUEM MYKEeCTBEHHO-
ctu. WgealbHO KpacUBBIM MY’KUMHA
(KaK ¢ TOUKM 3peHUs MYKUMH, TAK U
JKeHIITIH) 00s3aTeJILHO 00JIagaeT X0po-
IITM TEJIOCJIOKEeHEeM U OOJIbIITUMU MY-
ckynamu. Hanpumep: perfect man has
the broader, Wolverine-trained biceps
of Hugh Jackman, Ryan Gosling’s
shredded torso, Frank Lampard’s
soccerlegs, David Beckham’s masculine
yet beautiful face, and Brad Pitt’s
perfectly coiffed blonde hair (https://
www.maxim.com/).

IIpoBemeHHBII aHaJIM3 BHEITHEH
KpacoThl MYKUMH M JKEHIIUH II03BO-
JISIET BBIJEJIUTDH JIEKCEMBI, B CEMaHTU-
Ke KOTOPBIX OTCYETCTBYET OIleHOUHAs

XapaKTepPUCTUKA, AOCTaBJIAIONIAA Ha-
caakaenue B3opy. Ilpumepamu Takux
JIEKCUYEeCKUX eIUHUIL ABJIAIOTCA: long,
straight, rock-hard, toned, broader,
shredded, HO B coueTaHUU C CYIIECTBU-
TeJbHBIMU OHU IIPHMOOPETAIOT OIleHOY-
HBIN xapakxtep (long, straight locks,
rock-hard abs, toned tummy, broader
biceps, shredded torso).

Takum o6pasom, IIPOaHAJJIU3UPO-
BaHHBIA MaTepHaJ II03BOJIUJI TPUUTH
K BBIBOAY O TOM, YTO B HACTOSIIlee Bpe-
Ms HaOJII0aeTcs KapAnHAJIbHOE M3Me-
HEHVEe B CTEPEOTUIIN3AINU JKEHCKON 1
MYJKCKOM KpacoTbl. BHyTpeHHe comep-
JKaHMe yYXOAUT Ha BTOPOM ILJIaH, TOT-
la KaK BHEITHASA KpacoTa CTaHOBUTCSH
IIPEeIMETOM CTAHAAPTUIAIIUN U aKTUB-
HO Tupakupyerca B auckypce CMU.
CTepeoTHII KpacuBOM KEHIIWHBI MJINA
KpPacMBOTO MY KUMHBI — 3TO HUAEAb-
HBIN, IPUBJIEKATEeIbLHBIN U, B OOJIBIITITH-
CTBe CJIy4aeB, CeKCyaJbHbBIN 00pas.
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